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worthwhile endeavor—and then to get off on the 


right foot. 


Whether you decide to publish a 
newspaper all by yourself, or 
with the assistance of a staff, it 
is best to determine right in the 
beginning how large your paper 
will be and how often it will 
appear. Once your decision has 
been made, stick to it. Your 
readers will expect your paper 
on a certain date, and a few 
slip-ups would result in the same 
lackadaisical attitude toward 
your paper as was put into the 
deadline by the editor. 

If yours will be a one-man 
newspaper for your neighbor- 
hood, here is a picture of the job 
ahead of you. Of course, you're 
the all-round printer, and you 
gather your own news, compose 
it, and then set it up for the press. 
(Some of our more experienced 
men can make a mental write- 
up of their news while inking 
their rollers or sitting near their 
presses, setting type in pace 
with their thoughts.) You will 
solicit advertisements for your 
paper, write them up, and print 
them. After your last sheet is off 
the press, the paper is mailed or 
delivered, and collections made 
from subscribers and advertis- 
ers. Actually a one-man paper 
can be compared to a complex 


newspaper organization for it 
combines the same functions on 
a smaller and simpler scale. 

If you are going to have a 
staff, select those you know will 
be interested, who will take 
pride in the paper, and carry the 
work and responsibility that 
goes with newspaper publish- 
ing. Try to give each member 
the special assignment in which 
he would be most efficient, and 
don't forget to stress the dead- 
line period. 

This is the staff of say an 18- 
page paper, and the functions of 
each: 

Editor: He must thoroughly 
understand how to use his press 
and how to get the most out of 
it. Special stunts like hand-en- 
graved illustrations are well to 
know. He must be an organizer, 
and be able to plan in advance. 
He must be willing to work after 
the others finished their assign- 
ments, and to do more than his 
share of the dirty work. 

Assistant Editor: Should know 
enough of the editor’s work to 
carry on in his absence. He 
should help through the rush 
periods and wherever he is 
needed, in addition to carrying 
a regular part of the managing 
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duties. 

Advertising Manager: He is 
the business man of the outfit 
who gets along with older per- 
sons and makes a favorable 
impression on them. He must 
follow through on each detail of 
his job — selling ads, keeping 
records, writing the ads, and 
collecting for them. 


Reporters: Willingness to 
work and the ability to nose out 
news are important. 


Feature Writer: Must be a per- 
son that has a talent for writing 
clever, original stories. 


) 
ene 


Humor Editor: Must be able to 
see the funny side of things and 
put it in writing so others see it 
as he does. Takes more thari 
just clipping jokes from other 
papers. 


Editorial Writer: Must be one 
who forms an opinion and is 
willing to express it on paper. 


Sports Editor: Must enjoy 
sports and find ways of writing 
them in a new and clever man- 
ner. 


LEST you FORGOT! 


Most easily mislaid and forgot- 
ten is the instruction booklet that 
comes with each press! Yet, con- 
tained in that booklet are many 
suggestions that are worth re- 
membering. For that reason, we 
list a few of them again below: 


Put quads (or anchors) in backwards” 
at the beginning and ending of each 
line of type. That is, put them in so that 
the grooved side of the quads will be 
away from the ribbed side of the type 
slot. This will hold the line of type firmly 
so that the type pieces will not move 
when pressure is applied. 


It is possible to mark your press for 
quick and accurate feeding of different 
sized sheets of paper. Place a sample of 
each sheet in feeding position—with the 
front edge just touching the roller be- 
neath the type drum—and outline its 
shape on the press with colored pencil. 
The outlines will serve as quick guides 
for each size. 


To get even margins when setting 
type, mark each type slot at the distance 
from the edges where lines are to begin 
and end. Marking margins in this man- 
ner, will be especially helpful when 
setting up two-column jobs on the Ace 
Press. 


After each set-up is used, remove the 
remaining ink from the type and picture 
dies so that it will not dry and clog up 
the printing surfaces. The best way to 
remove the ink is to place the ink roller 
in “non-inking” position and run a wet 
blotter through the press. 


Too much ink on the roller will cause 
printing to blur. Remove excess ink from 
the roller with a dry cloth or blotter. On 
the other hand, to keep the ink roller 
from drying out, cover it with wax paper 
or oil skin when you have finished 
printing. 


When picking up type pieces with 
tweezers, grip the body of the type—not 
the letter face itself. Always release 
press after using it; do not operate the 
machine under too much pressure; and 
be sure to keep your press well oiled! 
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POST CARDS FOR ADS AND NOTICES 


Regular 2c Government Postal 
Cards, printed with a Swiftset 
Rotary Printing Press provide 
an ideal way to get a message, 
ad, or announcement to a large 
number of people quickly and 
economically. 

The cards can be made “‘at- 
tention-compelling” and attrac- 
tive by the use of pictures, col- 
ored inks, and different type 
faces to emphasize important 
points. The No. 8571 Group of 
Tradesmen’s Signs Picture dies 
is especially adaptable for use 
in this work. 

In using colored inks, it is 


well to bear in mind that red 
should be used only for display 
—not for message copy. It is 
an old tradition that a letter writ- 
ten in red ink signifies anger— 
and the same significance is 
often given to literature printed 
entirely in red. The India color 
of the postal card stock makes 
blue or black printing most eas- 
ily read. 

Colored stickers—such as are 
available at Stationers and 10c 
Stores, &dd a gay touch to pos- 
tal cards. Usually, a single 
sticker at the top or bottom is 
all that is necessary. 
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Shows His Appreciation 


The first job which came off the 
press belonging to Bruce Finlayson, 
218 North 15th Street, Muskogee, 
Oklahoma, was a “thank you for the 
gift’ card. A nice idea. Since then 
he has been printing a newspaper, 
complete with ads, news and jokes. 


Six Names on Staff 


For over a year now, Alan Har- 
shaw, 402 North Birch Street, Creston, 
Iowa, has been printing a paper 
which, as he describes it “has been 
a lot of fun and created a lot of 
interest at school’. Listed on the 
staff of "The Central News” are Alan 
Harshaw, Editor; Dennis Bailey, Asst. 
Editor and Circulation Manager; 
Mickey Kinkade, Advertising Man- 
ager and Humor Editor; Larry F., 
Sports Editor; Gary M. and Bill H., 
Chief Reporters. No surnames were 
printed for the last three mentioned, 
but no doubt schoolmates know them 
better by their first names anyway. 


His Second Press 


Recently opened for business is 
the Commercial Printing Company 
operated by Jack Young, Jr., age 13, 
of 301 Mills Street, Cape Girardeau, 
Missouri. Jack bought an Ace press 
after having previously operated a 
“Cub”. We can see that Jack isn't 
afraid of work as he printed his an- 
nouncement in four colors. 


A Caricature Carver 


For many years, we have been un- 
able to furnish engraving rubber 
suitable for use in carving original 
pictures for printing on Superior 
presses. However, that hasn't stopped 
Norman Norton, General Delivery, 
Safety Harbor, Florida, from figuring 
out a solution. His “Safety Harbor 
Star’ has an original masthead, 
humor heading and gossip heading 
which he carved from rubber or 
something similar. Norman's first job 
was a ‘Family Album” giving cari- 
catures of his relatives which amused 
them greatly. Not lacking in ideas 
or energy, we expect to hear much 
about Norman in the future. 
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Programs for Short Wave Fans 


Not being short wave fans, we 
don't know what "'S.D.X.F.C.” stands 
for, but judging from the contents of 
“The S.D.X.F.C. News’, we know it 
is a@ paper giving schedules and 
news notes about foreign broadcasts. 
Programs from Brazil, Buenos Aires, 
Rio de Janiero and Sweden were 
shown on a recent schedule. The un- 
usual paper is printed by Michael 
Lenane, 632 Larchlea, Birmingham, 
Michigan. 


“In” For Life 


Walter Mack, Jr. of 4138 East 127 
Street, Cleveland 5, Ohio is out to 
make a lifetime career in the news- 
paper field. He belongs to his 
school's newspaper staff, learning 
the fundamentals of reporting and is 
also keeping his ‘Star’ press busy 
printing calling cards and tickets. 
Walter gives his brother Wayne a lot 
of credit for his help in printing. 


The “New Yorker” 


Ten year old George Clark, Box 
414, Nanuet, New York sells his little 
sheets giving news about books, 
sports and jokes for five cents 
weekly. His work is neat’ and orderly. 


An Author's Daughter Prints 


We are interested in the sample 
sent to us by Lynda Gregorian of 
2312 Washington Street, Newton 
Lower Falls, 62, Massachusetts. Her 
father, Arthur T. Gregorian, has pub- 
lished a book “Oriental Rugs and 
the Stories They Tell’ and Lynda is 
helping to advertise it. Some day, 
Lynda will no doubt rise from the 
printer's ranks to the author's ranks, 
like her father. 
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NOTICE! 


A Swiftset Master Craftsman but- 
ton of the emblem shown on the 
back cover will be awarded to 
owners of Swiftset presses for out- 
standing examples of printing. 
Send in a sample of a job you 
have done on your press. If, in 
the opinion of the judges, it merits 
an award, the official button will 
be sent to you. 


A 1-Man Weekly 


Putting out a weekly is an ambi- 
tious project for any single printer, 
but Robert Mattice, 711 Third Avenue 
West, Mobridge, South Dakota does 
just that. His “Bridge City Times” is 
a newsy little four page paper giv- 
ing local news, movie ads, sports, 
etc. 


Marked Improvement 


Myron A. Weiss, 12712 lowa, Cleve- 
land 8, Ohio, is making rapid prog- 
ress in his printing skill. His most 
recent sample was printed in three 
colors and was a great improvement 
over a previous sample. 


Who’s Kidding Who? 

We suspect somebody of “pulling 
our leg” in announcing “the greatest 
invention on earth, ‘The Goosen- 
quack Gizmo’.” Jim Sharp, 220 Cedar- 
croft Avenue, Audubon 6, New Jersey 
printed a startling announcement in 
three colors about it (see page 11), 
but disclaims any further knowledge 
of whatever it is or does. Jim himself 
is a skilled type-setter and printer, 
and his job is bound to attract atten- 
tion. 
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Prints “Ten Commandments” 

A painstaking job of printing cer- 
tain words and portions of pictures 
in different colors from the rest, char- 
acterizes the sample booklet of the 
“Ten Commandments” issued by 
Richard Silverman, 1605 East 96th 
Street, Brooklyn 12, New York. 
Richard set the type very appropri- 
ately in Old English (No. 8515) and 
News Gothic (No. 8512) type and 
illustrated it with a number of 
borders, ornaments, and other pic- 
ture dies. 


Boosts Toronto’s Weekly 


From Oshawa County, Ontario, 
Canada, come some printing samples 
of the work of Robert Munday, 413 
Masson Street. One of his jobs was 
an announcement stating: "As a de- 
livery boy of the ‘Toronto Star 
Weekly’, 1 would like more customers 
—just 10c." We hope he got them. 


Gets Real Estate Ad 


“The Weekly Gossip’ issued by 
Bob McClellan, 1037 Woodland Ave- 
nue, San Carlos, California has a 
full page advertisement listing real 
estate for sale. We urge Bob to try 
to find more “gossip” instead of the 
digest of national news which he 
prints. Otherwise, his paper is fine. 


Noticeable] 


To announce the grand opening of 
“Frank's Food Store’, its owners 
commissioned Bill Powers, 4510 South 
Normal Avenue, Chicago 9, Ill., to 
print some handbills. Bill made them 
noticed by printing them on bright 
orange-colored card stock. 


Prints Calendar 


By printing a calendar, Edwin 
Leidigh, 42 Balm Street, Harrisburg, 
Pennsylvania, proved he had the 
skill necessary fo win the Swiftset 
Master Craftsman Award. 


Ready for Orders 
An “Order Blank” for printing jobs 
prepared by John Jackson, 180 E. 
Fourth Street, Mansfield, Ohio, is its 
own recommendation for his work. 
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What You Should Know About Type? 


The hundreds of different kinds of 
type faces you see in the news- 
papers, magazines, and circulars 
all have names — and it's just as 
interesting to learn how to call 
them by their correct name as it is 
to be able to look at a bird and 
say ‘'That's a Chickadee.” 

There probably isn't a type com- 
positor in the country who could 
identify at a glance every one of 
the thousands of type faces and 
variants which are used today, but 
every good printer and compositor 
becomes familiar with the more 
generally used ones. 

In addition to the name of the 
type, the printer must be able to 
tell at a glance what "size’’ it is. 

The "Point" system of indicating 
type size is universally used today. 
A Point is 1/72 of an inch, and if 
you remember this, you can readi- 
ly learn how to name the size of 
any type. In measuring printed 
type, measure from the top of a 
capital letter to the bottom of an 
overhanging small letter, and figure 
what part of an inch it is. For ex- 
ample, suppose your measure is 
slightly less than % of an inch. 
Since there are 72 points to an 
inch, the type face is % of 72 or 
slightly less 
than 18 
point type. 
That is the 
size of the 
printing 
face. How- 
ever, if you 
will study a 
piece of ac- 
tual type, 
you will 
note that 
there is a 
small mar- 
gin of space 
above and 


below the part that prints. This is 
called a shoulder’ and it must be 
included in your measurement. 
That accounts for the fact that your 
printed measurement was ‘slight- 
ly less than” % of an inch though 
it is really 18 point type. 

The common sizes of type are 
given below; and unless you hap- 
pen to run across one of the ex-. 
ceptions, all of the samples you 
measure will coincide with one of 
these sizes: 5, 6, 8, 10, 12, 14, 18, 
24, 30, 36, 42, 48, 54, 60, 72, and 
96 point. 

The measurement of the width of 
a line of type is given in ‘’Picas.” 
A pica is 12 points, and there are, 
consequently, 6 picas to an inch. 
(See next page.) All printers rulers, 
and many rulers in general use 
are marked for picas. The width of 
this column is 12 picas. 

The matter of identifying the 
“face” of type is not so simple. 
There are, first of all, four general 
classes known as Roman, Script, 
Gothic, and Text (Old English). 
Samples of each of these classes 
as well as the most important "'fa- 
milies’’ which come under them 
are shown on the opposite 


page. 
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One of the most important terms 
is the word ''serif''—the short, light 
lines projecting as a finish from the 
main stroke of a letter. Note, in the 
chart, that all faces in the Roman 
class have serifs; all faces in the 
Gothic class do not. In recent years 
the term ‘sans-serif’ (sans means 
without) is gaining favor as a desig- 
nation for newly designed Gothic 
faces which break away from the 
“block” appearance of the older 
Gothics. The Script class (some- 
times called Cursive) is imitative 
of handwriting; and Text or Old 
English faces are recognized by 
their ornate and formal appear- 
ance. 

To go into detail on the “ear- 
marks” of each of the type faces 
shown, and the variation such as 
italics, bold face, old style, modern, 
extended and condensed faces in 
the same general family would be 
impossible in this article. We point 
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out, however, a few “earmarks” 
of some of the faces which may aid 
in showing what kind of things 
should be noted in studying type. 


Cheltenham: Extended overlap of Stem on 
A; no serif on finish line of 
C. Serifs are thickenings of 
regular lines. 

Large body to all letters. 
Short ascenders and descend- 
ers; little contrast between 
stems and counters. 

Sharp contrast between 
thickness of stems and coun- 
ters. Thin, straight, extended 
serifs. Narrowness and 
straight-sided opening in O. 
General characteristics of 


Century: 


Bodoni: 


Cloister: 
clarity, smallness and pre- 
cision, with long ascenders 
and descenders. Slant to 
straight line in e. 
rather blunt and stubby. 
Peculiar cage lente and 
thickness of finish lines of G 
fright below serifs). Dot on 
is diamond shaped (not 
dans 
Straight, rectangular serifs; 
all lines the same thickness 
throughout. 


Goudy: 


Stymie: 


CLASSIFICATION OF POPULAR TYPE FACES 
AVAILABLE FOR SUPERIOR PRESSES 


GOTHIC 
News Gothic Reg. 


NEWS GOTHIC COND. 


PHENIX 


SCRIPT 


Ro ma ny 


ROMAN 
Century Oldstyle 


Cheltenham Med. Ital. 


Goudy 


TEXT 


Wedding 


MODERN DISPLAY FACES 


LYDIAN ITAL. Tower sAlcoon BoD 
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& Color Printing wy 


There are two popular methods for 
printing 2, 3, or 4 color work on 
your press. The simplest one calls 
for a different ink ribbon for each 
color, and the job must be run 
through once for every color used. 
In the second method, the ink is 
applied directly with a brush, and 
all the colors are printed at once. 


Suppose you were going to print 
the handbill shown below in two 
colors. In the first method, you 
would set up the whole job on the 
press drum just as if you were go- 
ing to print the whole thing in 
black. But you want the illustration 
of the cowboy and the ruling to 
print in green, and so you pull the 
picture of the cowboy off and re- 
move the ruling from the type slot. 


Now you run off as many copies 
of the remainder of the set-up as 
you desire in black or whatever 


PARKER’S RANCH 
Fall Round-up 


SEPTEMBER 30, 1940 


With an exhibition 
of paintings by 


Sando Vago 
FAMOUS PAINTER OF HORSES 


cen 
er co 


ADMISSION 25¢ 


other color you want to use. When 
you have completed the first run, 
remove all of the slots that have 
just printed and put the cowboy 
and ruling back on the remaining 
empty slots. Change the ink rib- 
bon (or the entire ink roller if you 
have an extra one) and feed the 
partly printed copies through the 
press again to print the green. The 
cowboy and ruling will appear in 
the exact spot you wanted them to. 


The second method of printing in 
color is a little more difficult, but it 
makes it possible to print the cow- 
boy with blue pants, a red shirt, 
and a green hat if you want to! 
The entire set-up is placed on the 
type drum as in the first method 
and the cowboy and ruling are 
again removed. The first run is 
made, the printed set-up is re- 
moved, and the cowboy and rul- 
ing are returned to the remaining 
empty slots. 


This time, your ink roller is 
placed in the ‘non-inking” posi- 
tion. Use the small brushes that 
come with each bottle of colored 
ink. Dip into the blue ink and brush 
it evenly but sparingly over the 
parts of the cowboy and ruling 
that you wish to be blue. Next, 
carefully ink the red sections, and 
then the green. Insert your first 
copy and run it through as before. 
When the colored sections touch 
the paper all three colors will be 
transferred at once. As the hand 
inking will have to be done for 
almost every copy, you wouldn't 
want to use this method when you 
have a large number of copies to 
print. 


Some 
WISE TIPS 


Many of our reader-wise 
publishers are supplementing 
their local news articles with 
feature” articles, and have dis- 
covered them to be chuck full of 
interest and appeal. This term 
in metropolitan newspapers ap- 
plies to long articles appearing 
in the Sunday supplements, to 
daily write-ups a halfcolumn 
long, and to the bit of copy that 
goes with photographs. In Swift- 
set papers, it sometimes runs 
several pages long, or just sev- 
eral lines long. Regardless of 
the length of the story, it is writ- 
ten in a journalistic style, and is 
concerned with facts only — 
never fiction. The feature story 
is best described as a ‘fact arti- 
cle” because it gives useful, in- 
structive information on a cur- 
rent subject, and is written in an 
entertaining style. It differs from 
a news story in that it uses a 
more narrative style of writing, 
and timeliness is not as impor- 
tant. The success of your feature 
articles depends upon your orig- 
inality and style of writing, and 
your selection of subject matter. 


Where can you find 
a good topic? 


BEHIND THE NEWS 


As the editor of a Swiftset paper, 
you print news as it happens. 
Probe ai little deeper into those 
articles, and you will find facts 
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On 


FEATURE 
ARTICLES 


=tfor feature writing — facts 
which the reader ordinarily 
overlooks. 
LOCAL HISTORY 
A great unexplored field for top- 
ics is about you constantly, even 
outside of news stories. For ex- 
ample, tell them about the old 
farm-house that stood just about 
where the school building is now 
standing, and get some of the 
old timers of your locality to give 
you the facts. 
ANIMALS 
What happened to the stray cat 
the neighborhood has been feed- 
ing for the past month? Tell 
about the puppy who sneaked 
into the school doors and wan- 
dered about in the classrooms 
until he found his master. Ani- 
mals make interesting copy,and 
such events are about us every 
day. 
NEW IDEAS and MOVEMENTS 
You need not wait for ideas to 
come to a head before you can 
write about them as in a news 
story. While plans are still being 
formulated and something defi- 
nite happens, it is still ‘‘fact’’ 
material. 
LOCAL PEOPLE 
Quite a few people of your 
neighborhood have interesting 
backgrounds, and because your 
readers know them personally, 
it makes especially good read- 
ing material. 
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TROOP 234 ALWAYS KNOWS 
WHAT'S “COOKING” 


There's always news to print 
in a Boy Scout paper, and Joel 
J. Shulman, 1454 Walton Ave., 
Bronx, N. Y. (Troop 234) has a 
sense of news value and a 
writing style which make his 
8-page paper worth reading 
from beginning to end. 

The Front Cover and center 
spread are reproduced below. 
Note “that each of the Patrol 
Leaders sends news of his patrol 
for publication. The symbols 
were reproduced by carving 
them by hand from rubber, and 
then printing these dies in red. 

On another page are shown 
the Merit Badge winners, Sec- 
ond Class Scout advancements, 
etc. A well-written account of a 


Camporee by Armold Rosen 
makes good reading for Scouts 
and anyone else who's thinking 
of camping out. An editorial 
asks Patrol Leaders to wake up 
and achieve their ranks at least 
as First Class Scouts in order to 
stay ahead of the rank and file. 


The balance of the paper is 
filled with news items, a full 
page ad, and a masthead which 
lists Joel J. Shulman as Editor- 
in-Chief, Howard M. Shulman 
as Associate Editor, Alvin Low- 
enberg and Stanley Loeb as 
assistants. Other Scout  print- 


ers would do well to prepare 
their papers along the same 
lines as this excellent one. 
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WRITE FOR FREE COPY 
of 16-PAGE BOOKLET 


Illustrating the complete 
line of SUPERIOR Presses 
and Supplies 


More than 100 items are now available to 
enable printers to get the variety they want 
on their printed jobs. 


Write for your copy today. 


SUPERIOR MARKING EQUIPMENT COMPANY 
1800 W. Larchmont Ave. Chicago 13, IIl. 


